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Dear Consumer: 


Saving energy saves you fuel bill expenses. Your efforts will also help our nation over- 
come a shortage of fuel. Below is a check-off list to help you conserve. I hope you will join 
me in taking steps to conserve energy. 


Sincerely, 


I BELIEVE IN Your Priority List for 
CONSERVING @ Saving Energy 
® Cutting Fuel Bills 
[] Turn the thermostat down at night. By turn- 
ing it down 10 degrees, you can save approxi- 
mately 10%. 
[] Close shades & drapes at night. Keep fire- 
place damper closed when not in use. 


Install: 
[] 6 inches of attic insulation. This 
could save you up to 20% 


[] Storm window & doors. Savings up 
to 15%. 


[] Caulk window & 
door frames. Savings up to 
([] Weather strip win- 4%. 
dows & doors. 
[] Tune up heating system. Have a qualified per- 
son check & adjust furnace. Keep air filters 
clean. 

C] Insulate heating ducts when exposed to un- 
heated spaces. Insulate hot water pipes that 
pass through cold spaces. 

Sitesi ini ai ial leans [] Close off & do not heat unused rooms. 

All rights reserved. ; [] Make sure attic is closed off from rest of home 
by sealing cracks around door, pulldown stair- 
way, air duct passages, etc. 


‘an Owns oe nes Syndheate, Inc 








Product Hazard Index 


Consumer Product Safety Commission (CPSC) has released its list of consumer products that 
appear to pose the greatest threat of injury to consumers. Called the Product Hazard Index, the 
list of product categories is based on information compiled by National Electronic Injury Surveil- 
lance System (NEISS), which monitors 119 hospital emergency rooms nationwide. The list is 
CPSC’s guide for determining where new safety standards are needed or where other govern- 
ment action is needed to protect consumers from hazardous products. 


According to CPSC statistics, 20-million Americans are injured & another 30,000 are killed 
each year by consumer products—excluding cars, cosmetics, drugs & food, which are not regu- 
lated by CPSC but are regulated by other Federal agencies. CPSC’s complete hazard list ranks 
369 product categories in order of their hazard potential for consumers. The top 50 alone were 
responsible for about 3.6 million injuries to children (injuries treated in hospital emergency 
rooms) between June 30, 1972, & July 1, 1973. 


In a listing of product categories, some of the hazards are obvious, but some are not obvious. 
For example, the not-so-obvious hazard of No. 37, upholstered furniture, is fire; the obvious haz- 


ard of No. 19, nonupholstered furniture, is sharp edges or folding parts. The top 50 hazardous 
product categories are as follows: 


1. Bicycles, bicycle equipment (baskets, horns, non- 24. Household chemical products other than caustics, 
standard seats, handbrakes) paints & waxes 
2. Stairs, ramps, landings—indoors & outdoors 25. Coins, paper money & toy money 
3. Doors other than glass, including folding, swing- 26. Floors & flooring materials 
ing, garage & screen doors 27. Glass bottles & jars, including soft drink bottles 
4. Cleaning agents & caustic compounds 28. Washing machines with wringer 
5. Tables (nonglass) 29. Matches 
6. Beds, including springs, box springs & frames 30. Ladders & step stools 
7. Football—activity & related equipment & apparel 31. Sun lamps & heat lamps 
8. Swings, slides, seesaws & climbing apparatus 32. Home workshop saws (electric) 
9. Liquid fuels, kindling or illuminating materials, 33. Fences (nonelectric outdoor—all types, including 
including gasoline, kerosene, lighter fluid, char- posts) 
coal starter 34. Pens, pencils & other desk supplies 
10. Architectural glass, including doors, tub enclos- 35. Pins & needles 
ures, shower enclosures, windows 36. Cans, including self-openers & resealable closures 
11. Power lawnmowers, including rotary & reel, gas 37. Upholstered furniture 
& electric, riding & nonriding 38. Furnaces & floor furnaces 
12. Baseball—activity & related equipment & apparel 39. Water heaters 
13. Nails, carpet tacks, screws & thumb tacks 40. Porches, balconies, floor openings & open-sided 
14, Bathtub & shower structures other than doors or rooms 
panels, including tubs, walls, hand grips, etc. 41. Baby cribs 
15. Space heaters & heating stoves 42. Roller skates, skooters & skate boards 
16. Swimming pools & associated equipment, not in- 43. Pots & pans, including lids 
cluding above ground pools 44. Fishing equipment, including poles, lines, hooks, 
17. Cooking ranges, ovens & related equipment fishing knives, scales, tackle box 
18. Basketball—activity & related equipment & ap- 45. Jewelry, watches, keys & key rings 
parel 46. Hockey—activity & related equipment & apparel 
19. Nonupholstered chairs 47. Irons 
20. Storage furniture, including chests, buffets, book 48. Outside structures, including retaining walls, pat- 
shelves ios & terraces 
21. Cutlery (unpowered knives) 49. Wagons & other ride-on toys, not including bi- 
22. Clothing, including day & nightwear cycles & tricycles 
23. Paints & solvents 50. Minibikes 


CPSC is considering possible steps for dealing with 3 of the hazardous items high on the 
top 50 list: 

e A swimming pool safety standard to deal with problems of shallow depths, diving boards, 
water slides, slippery surfaces & shock hazards arising from lighting. 

®@ Safety standards for football equipment, focusing on increasing the protection by helmets 
& other equipment. 

e@ Standards for swings, slides & other children’s playground equipment, including regula- 
tion of the minimum strength of metal chains & the required space between swings. 


CPSC will continue to revise its list by using NEISS information & other information, in- 
cluding consumer complaints. For more information or a copy of the list of 369 product categories, 
write to Consumer Product Safety Commission, Washington, DC 20207. 
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Ker-choo! 


Sniffing? Sneezing? Nursing a scratchy throat or a stuffed nose? It’s that time of the 
year, & the common cold is with us again—along with our eternal search for relief. 


While science cannot yet cure your cold, you can rest assured that—according to National 
Institute of Allergy & Infectious Diseases (NIAID)—-your cold is not likely to last more than a 
week. If it does, you may well be the victim of an allergy or a sinus infection rather than a cold. 


See your doctor in that case; don’t continue to rely on self-treatment. Coughs, especially, should 
have medical attention. 


All available research, according to NIAID, underscores the highly contagious aspects of the 
common cold. Since the viruses that cause colds are easily transmitted from one person to another, 
try to keep your cold to yourself. Since children’s colds seem to be even more contagious than 
adults’, it is important to teach youngsters to confine their nose-blowing to tissues, which should be 
quickly destroyed. Wash hands frequently, also. 


Although you cannot cure your cold, you can relieve some of the discomfort of the symptoms. 
These suggestions come from the American Lung Association: 

e Aspirin can relieve headaches & muscle pains. 

e@ A vaporizer or a hot bath may relieve nasal congestion. 

@ Unless you have a fever, bed rest is not necessary. But rest can help your body to resist com- 
plications, & it is certainly recommended for children & elderly persons. 

@ Don’t expect large doses of vitamins to help you; they are useless. Fruit juices & water, 
however, will generally make you feel beter. 


@ Non prescription nasal decongestants & cough syrups may help also, but ask your doctor’s 
recommendations on these. 


If you do rely on medications, you probably will want to heed these specific precautions from 
Food & Drug Administration (FDA) concerning the use of drugs—both prescription medicines & 
over-the-counter drugs: 

® Carefully follow directions for how much & how long to take the medication. 

® Do not mix medications; if you regularly take any drug, talk with your doctor or pharmacist 
before taking any additional medication for a cold or for any other ailment. Consult your doctor, 
also, if you have any allergies. 

@ Ask your doctor or pharmacist whether the medication may cause any side effects; if they 
appear, discontinue the medication & check with your doctor. 

@ When taking medication, avoid alcoholic drinks without your doctor’s permission. 


Guard against flu 


Unlike the common cold, influenza is a viral infection against which you can protect your- 
self. Center for Disease Control of Public Health Service has some advice concerning flu: 

e Annual vaccination is recommended for all persons who are chronically ill with heart dis- 
ease, lung disease & diabetes. 

@ Annual vaccination is also recommended for older persons. 

e This year, 2 shots are recommended: one with bivalent influenza vaccine, the other with 
monovalent Type B flu vaccine. 


e Your doctor probably will schedule your vaccinations 2 weeks apart; if possible, both 
should be completed by Nov. 15. 


New Federal publications 


The following are available from Consumer Product Information Center, Pueblo, CO 81009; 

make check or money order payable to Supt. of Documents. 

Buying & Financing a Mobile Home, published by Housing & Urban Development Dept.; #+127A; 
free. 

Answers to Common Questions About Sickle Cell Disease, published by National Institutes of 
Health; 115A; 30¢. 





Oct. 15, 1973 Page 3 





Meat identification program 


National Live Stock & Meat Board has issued its meat name standardization program after 
16 months of research, coordination & consultation with Agriculture Dept. & Office of Consumer 
Affairs [CONSUMER NEws: Aug. 1 & Sept. 1, 1972; Jan. 15, 1973]. The meat industry believes 
the program will reduce shoppers’ confusion about cuts of meat & enable them to make in- 
formed buying decisions—thus, more economical buying decisions by not being mislead by a 
fancy name for a piece of meat. 


The program has 3 features: 

1. Reduction of the names for various cuts of beef, pork & lamb from 1000 to 300; 

2. Replacement of fanciful, regional or potentially misleading names with label identifica- 
tions that have specific meaning; 

3. Publication of booklets & other point-of-sale information to explain the program & the 
specific names being used on meat labels by super markets. 


As supermarkets across the nation implement the voluntary standardized meat name pro- 
gram, you will see such terms as Delmonico steak, Spencer steak & Beauty steak (all of which 
mean beef rib eye steak) disappearing. Labels under the standardization program will simply 
state, for example: BEEF (species of meat) RIB EYE (name of wholesale or primary cut) STEAK 
(name of the retail cut). The standardized name will appear on the same label as the weight & 
price. The supermarket may attach another label to the meat package to tell you the fanciful, 
regional or store name for the cut, such as Delmonico or Spencer or Beauty. 


Federal magazines 


The following subscription publications are available from Public Documents Distribution Cen- 
ter, 5801 Tabor Ave., Philadelphia, PA 19120; make check or money order payable to Supt. of 
Documents. 


Aging (6 times a year magazine for sharing information among individuals, agencies & organi- 


zations who are concerned with the welfare of the aged), published by Administration on 
Aging; $4.50. 


Agricultural Research (monthly magazine about research projects concerning meats, fruits, veg- 


etables, farm production & management & other agricultural fields); published by Agricul- 
tural Research Service; $2.50. 
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ments, U.S. Government Printing Office, Washington, DC 20402; subscription $2 a year, payable to Supt. of 
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